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Searching isn’t simply about a user initiating a 

search; it's about the entire journey, where they are 

influenced by various content pieces to continue 

exploring.



We now have more platforms that can be used to serve those different intents 
aside from Google

The search landscape may have changed but the fundamentals of seeking 
information on the internet have not
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But my audience is not on 
social media.



In 2024, 60% of
Gen Zs and millennials 
preferred searching
on social media.



In 5 years, they will be 
between 18 and 49 years 
old.



They are your audience.
You just don’t know it yet.



Platforms used to make purchases in 2025.



Reddit is the 6th biggest website in terms of traffic.





So why is it so important 
to look outside 
traditional search.







71% of customers expect 
personalised experiences, with 76% 
expressing frustration when they 
don’t receive them.
 (McKinsey)

https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/the-value-of-getting-personalization-right-or-wrong-is-multiplying
















• Short, fast-moving video 
content that is easy to 
consume

• Social proof – 
recommendations are largely 
driven by creators, who are 
more trusted than brands and 
publishers

• Powerful algorithm that serves 
curated content for you 

• Time-sensitivity

• Addictive, scrollable format



Social search is redefining 
push & pull marketing.



START WITH A 
SEARCH

PUSH PULL

ENDLESS CONTENT 
RECOMMENDATIONS



It’s not about the volume 
of search. It’s about 
discoverability.



“Kitchen Design Ideas”

Circ. 6,100 searches per 
month in the UK.



Publisher

Big brand

Big brand



Is trying to rank in the 
top 3 even worth it?



Volume of mentions & reach (30 days)







Same goals, different tactics.

Search Engine Optimisation Social Search Optimisation

Keyword research
Based on search volume and competition

Backlink building
Quality links for trusted sources

Content structuring
Headers, meta, schema…

User intent optimisation
Content matches query

Hashtag strategy
Based on trend and engagement

Engagement optimisation
Links, comments, shares and saves

Visual content optimisation
Videos, hooks, scroll-stopping visuals

Signals optimisation
Platform specific



Finding the right platform 
for your business.



Brand awareness.

Create short-form videos (TikTok 
Reels, YouTube or LI Shorts) to 

showcase your brand personality.

Leverage hashtags and trends to 
increase discoverability.

Run brand awareness ads on 
Facebook and Instagram.

 High organic reach (TikTok & YouTube Shorts and now LinkedIn Shorts)
 Visual storytelling opportunities (Instagram & YouTube)
 Paid ads (boosted posts) with powerful targeting (Facebook & Instagram)



65% of LinkedIn users prefer to 
consume content in video 
format, finding it more engaging 
than static posts.  



Video posts are shared 20x more 
frequently than other types of 
LinkedIn content.  



Community building.

Create a Facebook Group for 
exclusive content & discussions.

Use Instagram Stories & Polls to 
engage followers interactively.

Launch a Reddit AMA (Ask Me 
Anything) session to establish brand 

credibility.

 Users actively engage in discussions (Facebook Groups & Reddit)
 Direct interaction and feedback (Instagram Stories)
 Creates a sense of exclusivity and loyalty (Private Groups)



How we built a Facebook community and a national day.

Brief.

The Thinking Traveller, a luxury travel 
brand, tasked us with revising their 

content strategy to target a key 
audience, the 'ultra-high earners'.

350+
Membership requests

100+
Reviews for small 

businesses

30%
Increase is villa enquiries



Lead generation.

Use LinkedIn lead generation forms to 
collect business contacts.

Run Facebook & Instagram lead ads with 
compelling CTAs (e.g., “Download our 

free guide”).

Use YouTube ads to drive users to a lead 
magnet (webinar signup, free trial).

 Advanced targeting and retargeting options (Facebook & Instagram Ads)
 B2B lead generation through professional networking (LinkedIn)
 Lead forms integrated into ads (Facebook & LinkedIn)



Direct sales.

Use Instagram Shopping tags on 
posts and stories.

Sell directly through TikTok Shop with 
influencer partnerships.

Post Pinterest product pins linking to 
your website.

 Integrated shopping features (Instagram & TikTok Shop)
 Strong purchase intent from users (Pinterest)
 Social commerce is growing rapidly



Google search results can 
also be a good indicator of 
what users want to see.



“EIS investment guide”



“Moving to London in your 30s”



“Rhinoplasty surgery”



“What is a firewall?”



“Walking tours in Europe”



Focus on discoverability, 
not search volume.



Unlike traditional SEO, where search volume 
dictates keyword strategy, social media 

platforms operate on discoverability algorithms.
 

The goal is not to rank high on an external search 
engine but to increase visibility within the social 

media ecosystem itself.



Search engines Social media

Users discover content 
through feeds,

recommendations, 
explore pages, trending 

hashtags, and 
algorithms rather than 

direct searches.

Users type in a query 
and see ranked 
results based on 
search volume, 
relevance, and 

backlinks.



START WITH A 
SEARCH

PUSH PULL

ENDLESS CONTENT 
RECOMMENDATIONS



What drives social discoverability?

Hashtag
Strategy

hastag icon

Trending
Topics

trending icon

Algorithm
Signals

signal icon

User
Behaviour

user user icon

Engagement
Rate

engagement icon

https://thenounproject.com/icon/hastag-7508460/
https://thenounproject.com/icon/trending-7148789/
https://thenounproject.com/icon/signal-7455381/
https://thenounproject.com/icon/user-user-631557/
https://thenounproject.com/icon/engagement-7430646/


What do hashtags do?

Increases visibility

Boosts engagement

Reach target audiences 

Track trends Allows you to identify trending conversations 
in their industry.

Help you connect with users interested in 
their niche.

Posts with relevant hashtags tend to 
receive higher interaction rates.

Helps posts appear in search results 
and on explore pages.



Branded
Hashtag

Industry
Hashtag

Trending
Hashtag

Location
Hashtag

Community
Hashtag

Event
Hashtag

#JustDoIt (Nike) #DigitalMarketing #WorldCupFinal

#BrightonEats#Gardenlovers#BrightonSEO

Brand awareness, UGC Reaching an audience Join trends, increase 
visibility

Engage with event 
conversations

Connect with niche 
groups

Improve local 
discoverability



Where do I start?



Optimise for algorithm preferences 

Leverage trending content 

Create shareable & engaging content

Use a smart hashtag mix 

Encourage user-generated content (UGC) 

Combine broad hashtags (high reach) + niche 
hashtags (high intent) + branded hashtags 
(brand recall).

People relate to people, leverage your team’s 
expertise when creating video content.

Would you share this content? Would you 
comment?

Use trending hashtags, audio and challenges to 
increase organic reach.

Tailor content to platform-specific ranking factors 
(e.g. TikTok watch time, Instagram saves).



Starting tomorrow!

1 Audit your content, search for your brand on the different platforms.

2

3

4

5

Create a hashtag strategy doc. List 5 popular, 5 niches and 2 or 3 
branded for your team to use.

Optimise one piece of content for visibility and discoverability, then 
adapt to the platform where you have the lowest visibility.

Setup a social listening tool.

Create platform-specific KPIs to monitor.



Be seen, 
not just searched.



And remember, zero-click 
searches are growing.



Last year, nearly 60% of Google searches 
ended without a click.



Good luck!



Alexandre Hoffmann

https://speakerdeck.com/mrhfmn

https://www.linkedin.com/in/mrhfmn/
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